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OPERATIONS MANUAL

NORMAL CHECK LIST

OCTOBER 15, 1980
AFTER TAKEOFF AFTER LANDING
0.!.. ........................... Up&OH ... ... . E Body Gear Steering ..oovvveeviens BRI oo ssiniconnmananasatons E
........................ Off .. E (To e > RUNUICTIUUUNUGY : | [ OUR——————
Prot Heat M ......................... e Anti Ice Off E
RIS iicanseon Off ... i RE PIORE HOIE coreecicsesssnissansans ORISR A
(INBD Lights Off a2 10,0007) Window Heat ... D o i E
Up Lights OFf .. .......... . E INBD Landing Lights ** ....... B il ot cioipsisrasencs E
Grd. SAF Relay ON L1 oM . E Radar & Transponder ............ < SRV R R A3 E
Air Cond. B Press ..ecviannin RIS - iassiorensonuimompmnsy E Aft Cargo Heat Oft E
Fuel Management ... CRIE i icnciametscssiasors E AR s . As Required ........... E
No Smoking R A S A, E Speed &tfa& . POARGRESE, m ........................ E
ENROUTE CLIMB Sldﬂ" BIOF THIR soccvesrrissosas P 1§ 771U T T — 4
Radar Altimeter (30007) e ———— 3 Daylight Flights Only
INBD Landing L1s. (10,0007 .. swsc NOTE
Altimeters (Transition) M E  As Awcraft comes 1o final stop at ramp, Flight Engineer will make
ProssuriZation .........oovvaniesnsins I o i E P.A aonocuncement,
Seat Belt 95 RS AL R I TR E “PREPARE FOR ARRIVAL."
IN RANGE
(Below 18,000 SECURE
Arcivel Boiefing ......o..coninse COID e ccosiiins 3
m M.M T Lm AN E :.t"m ..................... Set c
CHrouit Broakers ..........coovereans e R NN . E 0CtriCHl PWr oo eeecnnce APUEXT icnviansansnrsarses E
Radio/Ins Swis. Radwo 3 &‘ Blead Alr Swts. oo &;“ E
APU Bleed Air Swis. Open e ey 3
Landing Data & Bugs .............. Mw ”";“: gg et et IS 8"" Shee g
SRS s e ramrias oo 3 fi P o R o L ¢
(Departing 10,000 U ccrceiiss O ociciniinnniacciccsssenconane Cc
Shoulder Hamess ........o..oee.. Instalied. £ [ L — As Required ......o.coviinniians c
Speakers o B A Y PG off - g
INBD Landing Lts. On E . SR st =S
wmww' m E m ---------------- c
Seat Belt On... S R e D e
BEFORE LANDING “ons
Flaght Imst. Checked... CF - g"'
Gu:tmmm ......... Checked. CF 2 ot
s R R T S — F 3
Soeed Brake Armed c Co——
Flaps e ki VIR axconiessnessos F ot
Hydraulics Checked. 3 As Required
Ignition T T R As Required
Radio Master Swi ....ooooonnnnnnne. As Requiced
Mm'mm, The Secure Checkiist Shall Be Accomplished by Challenge and

Resporse for All Boxed in Itams. The F/O will Read the Challenge

ALL BOXED ITEMS ARE CHALLENGE AND RESPONSE. All other iterms may be accomplished silently.




Surgical Safety Checklist

Before induction of anaesthesia

Before skin incision

§ World Health | Patient Safety
Organization |  awessswce s s Hoas cus

Before patient leaves operating room

(with at least nurse and anaesthetist)

(with nurse, anaesthetist and surgeon)

[ Confirm all team members have
introduced themselves by name and role.

| Confirm the patient’s name, procedure,
and where the incision will be made.

Has antibiotic prophylaxis been given within

the last 60 minutes?
[ ] Yes

[ Not applicable

(with nurse, anaesthetist and surgeon)

Nurse Verbally Confirms:
L1 The name of the procedure

L] Completion of instrument, sponge and needle
counts

L1 Specimen labelling (read specimen labels aloud,
including patient name)

{1 Whether there are uipment problems to be
biditin any equip pr

Anticipated Critical Events

To Surgeon: |

] What are the critical or non-routine steps?

[ How long will the case take?

[ Whatis the anticipated blood loss?

To Anaesthetist:

[ Are there any patient-specific concerns?

To Nursing Team:

(] Has sterility (induding indicator results
been confirmed? ng )

| Are there equipment issues or any concerns?

Is essential imaging displayed?
L] Yes
| Not applicable

This checklist is not intended to be comprehensive, Additions and modifications to fit local practice are encouraged.

To Surgeon, Anaesthetist and Nurse:

(1 What are the key concerns for recovery and
management of this patient?

Revised 1 /2009 © WHO, 2009



ATUL GAWANDE
CHECKLIST

COME FARE ANDARE MEGLIO LE

CHECKLIST

HOW TO GET THINGS RIGHT
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CREARE UNA DIGITAL CUSTOMER EXPERIENCE ABOUT
STRAORDINARIA IN 7 PASSI

Questo blog del Digital Customer Experience
Forum, organizzato da Neosperience in
collaborazione con Il Sole 24 ORE, offre un
insieme di contenuti utili alle imprese che
vogliono sviluppare competenze di business e
tecniche per innovare |'esperienza digitale dei
propri clienti e pianificare le strategie e le
tattiche di digital transformation piu efficaci.
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THE 7 STEPS CHECKLIST TO CREATE AN AMAZING ABOUT
DIGITAL CUSTOMER EXPERIENCE

This site published by Neosperience overviews
the advancements of digital customer
experience in marketing, technology and
society.

Neosperience develops and markets a SaaS
set of products to help organizations connect
with customers in a whole new way across
smartphone and tablet, computer, smart TV,
connected objects, and physical stores. The
software has features for customer
engagement, branding, gamification, 3D
presentation and augmented reality, among
others.
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The Digital Customer Experience
Thank You!

To learn more about how to create delightful digital
customer experiences, subscribe to the DCX Blog,
in English and in Italian; contact:

Dario Melpignano
dario.melpignano@neosperience.com

neosperience.com | info@neosperience.com
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