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4 anni fa eravamo arrivati qui… 

“Shopping online is about to 
explode. It’s getting harder to tell 

pure play Internet retailers from the 
bricks and mortar shops with online 

portals, and all of them are 
reinventing how we’ll shop online in 

the future" 
 

Laura Heller – 20.04.2011 - blog.forbes.com 
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…e nel 2015? 
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Ruolo del titolare di marchi di lusso 2.0  
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Tecnologia 

E-commerce & 
Retail 

Wearable 
technologies 

Comunicazione 
online 

10.06.2015 Luxury Summit 



Comunicazione Online 
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Comunicazione Online – Quali Norme? 
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Comunicazione Online  
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 Riconoscibilità del 
messaggio pubblicitario e/o 
dei testimonial 

 
 Asimmetria normativa 

 



Profilazione Online 
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Wearable Technologies
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 Cosa sono i wearable? 



Wearable Privacy? 
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E-commerce & Retail 
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 Professionista e consumatore 
 Regime organizzato di vendita a distanza 
 Senza la presenza fisica e simultanea del professionista e del 

consumatore 
 Uso esclusivo di tecniche di comunicazione a distanza fino alla 

conclusione del contratto (compresa) 

Professionista e consumatore



E-commerce & Retail 
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E-commerce & Retail 
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E-commerce & Retail 
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IoT & Retail 
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GRAZIE! 
Giangiacomo Olivi 

@giangiolivi 
giangiacomo.olivi@dlapiper.com 
http://blogs.dlapiper.com/IPTitaly/  

http://oralegale.corriere.it 
https://www.dlapiper.com/en/uk/insights/publicationseri

es/law-a-la-mode/  
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