CONTROLLARE

IL PRODOTTO,

LA COMUNICAZIONE

LA GESTIONE DEL MESSAGGIO
IN UN MONDO GLOBALE

E DIGITALE.
< Guido Ghedin / 4°Forum Food -
QE%LH}EBLS Managing Partner & Made in Italy

Young Digitals Milano, 28 giugno 2016
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CULTURE
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SOUNDS GOOD
TASTES BAD
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WHY TO BUY IT
HOW TO COOK IT
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WHY TO BUY IT
WHERE TO EATIT
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WHY TO BUY IT
WHAT TODO WITHIT
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ZYOUNG Guido Ghedin
<UIGITALS Managing Partner

Young Digitals -




